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. ZTToudég

o Aidaktopikd (Ph.D) otov Toupioud. Tithog AidakTopikrg AlatpiBig: ‘Tourism and Community Life:
Building a Conceptual Framework.” University of Surrey, Guildford, U.K. (1/2012)

o Meramrtuxioké (MSc) oto ToupioTikd6 MavarCuevt (Award with Merit). TiTAog AImTAWMATIKAG:
‘Islands and Destination Image: The Case of los.” University of Surrey, Guildford, U.K. (11/2005)

o [Mtuxio Opydvwong kai Aloiknong Emyxeipicewv (Aiav KaAwg), MavemotAuio Makedovia,

Oegooalovikn (3/2004)

3. Z0voyn EmayyeAparikig Epreipiag - ©éoeig

o AvarAnpwtn¢ Kabnynm¢ Mapketivyk pe ‘Ep@acn otov Toupiopd, Tunua OIKOVOMIKWY
EmoTtnuwy, ZxoAj Koivwvikwy EmmoTtnuwy, MavemoThpio KpATtng, P€Bupvo (08/2021 — 1/2025)

o Emikoupog Kabnyntigc Toupiopou, Department of Marketing, Branding and Tourism, The
Business School, Middlesex University London, U.K. (01/2015 — 08/2021)

o Néktopag Toupiopou, Ben-Gurion University of the Negev, Eilat Campus, Israel & MeTd-
OI0aKTOPIKA £peuva oTo TouploTIKG MApkeTIvyKk Tnyv idla TTepiodo. TiTAo¢ Epyaciag: ‘Various
stakeholders’ images of Eilat, Israel.’ (10/2012 — 07/2014)

o Méhog ZEIM oTo MpotrTuxiakd Mpdypauua Aloiknon ToupiopoU, EAANVIKG AvoikTé MavetmoTAuIo
(10/2022 - 2/2025)

o MéAlog 2EI oto Metatrtuxiako Mpdypapua atn Aloiknon ToupioTikwy ETixeipfoewy, EAANVIKO
AvoikTo MNavemoTAuio (11/2017-7/2021)

o Akadnuaikdg Zuvepydtng/EmBAETTWY Final Year Project Supervisor, HKUSPACE and University
of Surrey, Guildford, UK

o Epyaotnpiakég Zuvepyartng, ATEI AvatoAikric Makedoviag & @pdkng, KaBdaAa, EAAGda
(10/2010 - 2/2012)

4. AidaokaAia - TuRpa AloiknTikAg EmoTtAung kai TexvoAoyiag, Anuokpiteio MavemoTAyio
Opdkng (1/2025 - ZApepa)
2xedlaouég, Opydvwon kai AISACKOAIG TwWV HaBNPATWY:

o ZTpaTnyikf Aloiknon

o Wneiakr Kaivotoyia kal ETTixeipnuatikdétnta

5a. MNponyoupevn AidaokaAia - TuRua Oikovouikwyv Emotnuwy, Mavemiothipio KpATng
(08/2021 - 1/2025)
2xediaoudg, Opydvwon kal AISACKOAIG TwWV HaBNPATWY:

o Biwoiun Avatrtuén

o Madpketivyk pe ‘Epgpaon otov Toupiopo

o Oikovouika Toupiouou

o ZUMPBoUAeuTIKN ETTIXEIPACEWY

5B. Mponyoupevn AiIdaockaAia (Middlesex University London 1/2015 - 08/2021)
o AieuBuvtig Metatrtuyiakou MNpoypdauuatog MSc International Hospitality and Events
Management (9/2019 — 8/2021)
o 2xedlaopog, Opydvwaon kai AIdacKaAia Twv JadBnuaTwy:
o Module Leader (Lecturer and Seminar Tutor) Events Management (BSc) (1/2015 — 8/2021)
o Module Leader and Lecturer Events Management (MSc) (10/2015 — 8/2021)
o Lecturer and Seminar Tutor International Tourism Management (Marketing and
Development section) (BSc) (1/2015 — 4/2018)
o Module Leader National, Regional and City Branding (MSc) (1/2016 — 4/2018)
o Lecturer and Seminar Tutor Dissertation (BSc) (10/2016 — 8/2021)
o Lecturer and Seminar Tutor Researching People and Places (BSc) (10/2016 — 8/2021)
o Lecturer and Seminar Tutor Research Methods and Dissertation (MSc) (10/2016 — 8/2021)
O ZUMMETOXNA OTO OXEDIOOKO KAl TNV OPYAVWON VEWVY TIPOTITUXIOKWY KAl HETATTTUXIAKWY
TTPOYPAPUATWY OTTOUdWY OaToV TOUpIoPO, 0TO MAPKETIVYK Kal TNV Biwoiun AvarTuén
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o YteuBuvog Kabnyntrg Tou 3% £Toug atroudwy — Opydvwaon Kai eTiBAewn dpacTnPIOTATWY HE
OTOXO TN BeATIWON TNG EUTTEIPIAC TWV POITNTWV

5y. Nponyoupevn Aidaokalia (Ben-Gurion University, EAIN, ATEI AvaroAikig Makedoviag &

Opdkng)

o Méhog ZEIM Tou paBruartog Aloiknon EkdnAwoewv (BSc), EAANvIKO AvoikTé MNavemoTAiuio
(1072022 — 7/2023)

o MéAog ZEI Tou padnuatog TouploTikd MépkeTivyk Popéwv, Opyavwoewy Kai ETTIxeipioewyv
(MSc), EAANVIKG AvoikTé MavemoTAiuio (10/2020—- 7/2021)

o Module Leader Tourism Development (BSc) — Ben Gurion University of the Negev (10/2012-
7/2014)

o Module Leader Tourism Planning (MSc) — Ben Gurion University of the Negev (10/2012-7/2014)

o Module Leader Events Management (MSc) — Ben Gurion University of the Negev (10/2012-
7/2014)

o EpyaoTtnpiakég Zuvepydtng Tou pabniuatog Zepivapio TeAsidgoitwy - ATEI AvatoAikng
Makedoviag ka1 ©Opdakng (10/2010 — 2/2012)

6. EmiBAsyn AlarpiBwv/AITrAwpaTikwy (AiIdakTopikwyv, MeTatmrTuxiakwy, MNMTuxiakwy)

A1dakTOpIKES AIOTPIREG:

o XpAoTtog Addy, O1 emmTwoelg TNG KAIMATIKAG aAAayrig oTtov Toupiopd, MavemoTipio Kpntng (Yo e¢éNign)

o Matthew Stuart Brown, Co-creation and user value in the smart city digital sharing economy:
Perspectives of expatriates in Dubai, Middlesex University (OAokANpwONKe)

o llma Aulia Zaim, Travel Video Diaries: A Cross-Culture Destination Image Study, Middlesex
University, 10/2016 — 09/2020 (Director of Studies - OAoKAnpwOnKe)

o Maria Jesus Jerez Jerez, Exploration of the Occupational Identity of Waiters: A study of the
perception of staff in the context of London hotels with Michelin-starred restaurants, Middlesex
University, 10/2016 — 03/2019 (OAokAnpwOnKe)

o E&wrtepikdg E¢etaoTrig/AgiohoynTrig TG AidakTopikAg AlatpiBrig TN Ana Margarida Tavares dos
Santos Ferreira da Silva, Tourism, coastal & maritime cultural heritage: key stakeholders views
and visitors’ perceptions and intentions, University of Aveiro, Portugal, Zemtéupiog 2024

o E&wrtepikdg E¢etaotrig/AgiohoynTig TG AidakTopikAg Alatpifig Tou Julio Munoz, The role of
students as hosts to VFR travellers : towards a conceptual framework, University of Surrey, U.K.,
Zemrréufplog 2018

o Eowrtepikdg E¢eTaoTtAg/AIoAoyNTAGS TNG AiIdakTopIKAG AlaTpirig Tng Cristina Fona, Examining the
Social Responsibility Image of Countries: Dimensions, Limits and Consequences, Middlesex
University, Méptiog 2021

o Eowrtepikdg EEeTaotig/AgiohoynTthg Tng AidakTopikng Aiatpifrig Tou Nguyen Hoang Pha Ngo,
Sensory destination images and their influence on intention to visit: a case of Viethamese non-
visitors to London, Middlesex University, AUyouoTog 2021

MeTatrTuxIoKEC AITTAWUATIKEC

o EmmiBAewn 10 petamruxiokwy SITTAwUATIKWY SlaTpIBwy Tou TTpoypdupaTog Digital Marketing, oto
AigBvég MavemmoTtAuio TG EAAGSag (2021-01uepa)

o EmiBAewn 5 peramruxiakwy diatpiBwyv oto Middlesex University London (1/2015 — 8/2021)

o EmiBAewn 13 petamruyiakwy diatpiBwyv oto ATE Tou EAIM (10/2017 — 9/2021)

MTuxIakEG AITTAWUATIKEG
o EmmiBAeywn 6 mrruyiakwy oto Middlesex University London (1/2015 — 8/2021)
o EmiBAewn 15 mrruxiakwy oto HKUSPACE and University of Surrey (11/2012 — 8/2014)

\‘

. MéAog
Senior Fellow of the Higher Education Academy (PR119484)
MéAog Tou OikovopikoU EmiyeAntnpiou 1ng EAAGSOG (O.E.E.) (atm6 4/2004)

o O

8. ‘Epeuva Kai AKadnuaikég ApaoTnpIOTNTES
Xpnuatoddétnon
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o Research Grant (£1000) ato 1o Middlesex University, TiTAog peAéTng: factors that determine
destination loyalty to the island of Thasos, Greece (2019-2020)

o Research Facilitation Funding (£2500) a6 To Middlesex University, TiTAoG HeEAETNG: investigate
planned actions for sustainable marketing and development of Kavala (2018-2019)

o Research Grant (Dr Sam Kim, Principal Investigator) amé 1o Hong Kong Polytechnic University,
HK, TitAog peAéTnG: the image of Vietnam as perceived by Koreans (2016-2018, £4000, co-
Investigator)

o Research Grant ammé 1o Ben-Gurion University of the Negev, Eilat Campus, Israel, TitAog
MEAETNG: Study the Destination Image of Eilat, (2012-2014, $15000)

AMNeg Akadnuaikég ApaoTnpIdTNTEG:

o MéAog Epeuvnrikig Ouddag, Mapatnpntipio Toupiouou Kpntng (2/2022 — cAuepa)

o BonBdg Epeuvntr, ‘Conditions of a company-related vocational education and training program in
the tourism industry in Greece- using the example of the regions of Kavala and Drama’
(01/12/2013 — 30/04/2014)

o Evioxuon Zmoudwv MAnpogopiknc — Wneiomoinan ExmraideuTikoU YAIkou, Eastern Macedonia
and Thrace Institute of Technology, Kavala, Greece (01/1/2008 — 11/08/2008)

9. Bpacia

o BpaBeio €¢aipetng didaokaAiag Tou TuRpaTog Oikovouikwy ETTIoTPWY yia 1o £10G 2022-23,
MavemoThpio KpATNG

o Bestreviewer award 2023, Journal of Hospitality and Tourism Management (JHTM).

o Best Paper Award: Kim, S. & Stylidis, D. (2017). Destination image is stable or fluctuating?
Travel and Tourism Research Association (TTRA) Asia Pacific Chapter Conference, 6-8
AekepBpiou, Hong Kong.

o H perarmtuxiakn diatpifn TnG @oItATpIag Felizitas Herkel «The effect of fear appeal on recycling
and plastic reduction intentions amongst young UK consumers» KEpBIOE TO TTPWTO Bpafeio oTo
diaywviopo Worshipful Company of Marketors.

. EkKd6Tng/KpiTAg (Editor/Reviewer) og Aig@vi Mepiodika
Book Series Editor — CABI Regional Tourism Series (2020 - orjuepa)
Research Notes Editor ‘International Journal of Tourism Policy’ (2016 - orjuepa)
MéAog Tou Editorial Board: International Journal of Tourism Research, Journal of Hospitality and
Tourism Management, International Journal of Hospitality and Tourism Administration, CABI
Tourism Cases, Journal of Vacation Marketing
o 2013-onuepa Reviewer Tourism Management
2014- oAuepa Reviewer Journal of Hospitality and Tourism Research
o 2015- onuepa Reviewer International Journal of Tourism Policy; Tourism Analysis; Journal of
Hospitality Management; Journal of Sustainable Tourism
o 2016- onuepa Reviewer The Service Industries Journal; Journal of Business Research; Journal
of Travel & Tourism Marketing; International Journal of Hospitality & Tourism Administration;
Anatolia; Tourism Review; Tourism Analysis; Tourism Geographies; Current Issues in Tourism
o 2017- onuepa Reviewer Professional Geographer; Journal of Hospitality & Tourism Research;
Urban Research & Practice; Journal of Policy Research in Tourism; Leisure and Events; Journal
of Hospitality & Tourism Management; Asia Pacific Journal of Tourism Research; e-Review of
Tourism Research, Annals of Tourism Research

O O O ©

0]

10. Aortroi Akadnuaikoi PéAol kail ApaocTnpioTnTEg

o E&wrepikdg EEeTaoTtAg Tou MNpoypduupatog MA International Tourism and Aviation Management
with internship, University of West London (9/2020 — 11/2024)

MéAhog A.Z. Tou KEAIBIM oTo MavemotApio Kprng (9/2022 — 1/2025)

Y1reuBuvog EpeuvnTikig Opddag ‘Place Image, Identity and Heritage’ (2017 - 2021)
Y1reuBuvog Tpitou 'EToug Zmmoudwy (BSc International Tourism Management) (2015-2019)
Conference Chair: ICOT2018 Kavala, Greece; ICOT2019 Braga/Porto, Portugal

Conference Vice-Chair: ICOT2017 Chiang Mai, Thailand; ICOT2023 Nicosia, Cyprus

O O O O O
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o MéAog TNG opyavwTIKAG Kal €TTIOTNUOVIKAG €mTPOTIAG: ICOT 2015 London U.K.; ICOT 2016
Naples Italy; ICOT2022 Rethymnon, Crete, ICOT2024 Corfu

o Special Session Organiser (with Dr Terzidou), Place Marketing and Sustainability, International
Conference on Tourism (ICOT2015), 24-27 June, Middlesex University London

o Special Session Organiser (with Prof. Kim), The role of Visual Media in Tourism and Hospitality,
International Conference on Tourism (ICOT2016), 29/6 — 2/7, Naples, Italy

o Special Session Organiser (with Prof. Kim), Destination Image: Various Stakeholders’

Perspectives, International Conference on Tourism (ICOT2017), 28/6 - 1/7, Chiang Mai, Thailand

Special Session Organiser, Stakeholders’ Perceptions of Tourism Development, International

Conference on Tourism (ICOT2018), 28/6 - 1/7, 27/6 - 30/6, Kavala, Greece.

Guest Editor (Foroudi, P., Charles, D., Stylidis, D., & Melewar, T.C.), 2020, Branding and Place

Branding Management: Theory, Research, and Practice. Qualitative Market Research: An

International Journal, 23(4), 541-547.

Guest Editor (Stylidis, D., & Terzidou, M.), 2017, Sustainable Place Marketing. International

Journal of Tourism Policy, 7(3), 173-176.
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ApBpa oe Aigbvn Mepiodika pe Kpitéc/ Peer Reviewed Journal Articles

o Stylidis, D., & Terzidou, M. (2025). Why individuals do not visit a destination? The role of
familiarity and novelty seeking in shaping non-visitors’ destination image. Journal of Travel
Research, Available Online (https://doi.org/10.1177/00472875241284619). (ABS 4*,
IF=8.9).

¢ Woosnham, K.M., Sharma, S., Stylidis, D., & Singh, G. (2025). Quality interactions give rise
to residents’ desire to engage with tourists: A cognitive appraisal model. Tourism
Management Perspectives, Available Online (https://doi.org/10.1016/j.tmp.2024.101295).
(ABS 2*, IF=8.7).

e Zaim, I. A, Stylidis, D., Andriotis, K., & Thickett, A. (2025). Projecting destinations via
organic tourist videos: the role of appearance, production and content. Tourism Recreation
Research, Available Online. https://doi.org/10.1080/02508281.2024.2417335. (ABS 1*,
IF=3.4)

e Zaim, |. A, Stylidis, D., Andriotis, K., & Thickett, A. (2024). Does user-generated video
content motivate individuals to visit a destination? A non-visitor typology. Journal of
Vacation Marketing, Available Online. https://doi.org/10.1177/13567667241268369. (ABS
1*, IF=4.5).

o Stylidis, D. (2024). Establishing a destination image scale. Current Issues in Tourism,
Available Online. (https://doi.org/10.1080/13683500.2024.2337274). (ABS 2*, IF=8.0).

¢ Dominguez Quintero, A. M., & Stylidis, D. (2024). The role of place image and social
identity on support for tourism and life satisfaction: The case of Seville. International
Journal of Hospitality & Tourism Administration, 25(5), 940-959. (ABS 1*, IF=3.5))

e Stylidis, D., Woosnham, K. M., Sharma, S., & Singh, G. (2024). Resident rebellion: The
interplay of fear, responsibility, animosity, and norms in shaping residents’ opposition
towards tourism. Journal of Hospitality and Tourism Management, 58, 445-455. (ABS 2*,
IF=7.6).

¢ Woosnam, K. M., Sharma, S., Stylidis, D., & Singh, G. (2024). Amending the emotional
solidarity theoretical framework through the addition of perceived similarity, empathy, and
narcissism. Tourism Planning & Development, 21(6), 795-817. (ABS 2*, IF = 2.4).

¢ Woosnam, K.M., Sharma, S., Stylidis, D., & Singh, G. (2023). Understanding Fijian
residents' opposition to tourism post-pandemic. Tourism Management Perspectives,
Available Online (https://doi.org/10.1016/].tmp.2023.101162) (ABS 2*, IF=8.7).

e Kim, J.K,, Jhang, J., Kim, S., Stylidis, D. (2023). The Impact of Price Preciseness, Price
Reduction, and Lay Rationalism on Travelers' Perceptions of Deal Attractiveness,
Purchase Intention, and Choice. Journal of Travel Research, 62(7), 1550-1568. (ABS 4*,
IF=8.9).

e Sharma, S., Stylidis, D., & Woosham, K. (2023). From virtual to actual destinations: Do
interactions with others, emotional solidarity, and destination image in online games
influence willingness to travel. Current Issues in Tourism, 26(9), 1427-1445. (ABS 2*,
IF=8.0).

e Stylidis, D., & Terzidou, M. (2023). Exploring how perceived tourism impacts evolve over
time (2009-2019) in an era of uncertainty: Economic crisis, host-guest interactions, and
Airbnb. Journal of Sustainable Tourism, 31(2), 615-638. (ABS 3*, IF=9.0).

o Stylidis, D. (2022). Exploring resident-tourist interaction and its impact on tourists’
destination image. Journal of Travel Research, 61(1), 186-201. (ABS 4*, IF=8.9).

e Tasci, A. D., Uslu, A., Stylidis, D., & Woosnam, K. M. (2022). Place-oriented or people-
oriented concepts for destination loyalty: Destination image and place attachment versus
perceived distances and emotional solidarity. Journal of Travel Research, 61(2), 430-453.
(ABS 4*, IF=8.9).

o Stylidis, D., Woosnam, K.M., & Tasci, A.D.A. (2022). The effect of resident-tourist
interaction quality on destination image and loyalty. Journal of Sustainable Tourism, 30(6),
1219-1239. (ABS 3*, IF=9.0)

o Stylidis, D., & Dominquez-Quintero, A.M. (2022). Understanding the Effect of Place Image
and Knowledge of Tourism on Residents’ Attitudes Towards Tourism and their Word-of-
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https://doi.org/10.1177/00472875241284619
https://doi.org/10.1016/j.tmp.2024.101295
https://doi.org/10.1080/02508281.2024.2417335
https://doi.org/10.1177/13567667241268369
https://doi.org/10.1080/13683500.2024.2337274
https://doi.org/10.1016/j.tmp.2023.101162

Mouth Intentions: Evidence from Seville, Spain. Tourism Planning and Development, 19(5),
433-450. (ABS 2%, IF = 2.4).

o Stylidis, D., Woosnam, K., & Kim, S. (2022). Perceptions of attractions, residents as ‘more
knowledgeable others’ and destination image: Evidence from two destinations.
International Journal of Tourism Research, 24(3), 472-486. (ABS 2*, IF=4.60).

e Sharma, S., Woosham, K. M., Singh, G., & Stylidis, D. (2022). Investigating antecedent
constructs affecting potential Australian travellers’ destination image of Fiji amidst the
COVID-19 pandemic. Asia Pacific Journal of Tourism Research, 27(12), 1318-1335. (ABS
1*, IF=5.0)

o Stylidis, D., Cherifi, B., & Melewar, T.C. (2021). Exploring Czechs’ and Greeks’ mental
associations of London: A tourist destination or a place to live in? Journal of Destination
Marketing & Management, Available Online (https://doi.org/10.1016/j.jdmm.2020.100530)
(ABS 2*, IF=8.4).

e Pantano, E., & Stylidis, D. (2021). New Technology and Tourism Industry Innovation:
Evidence from Audio-Visual Patented Technologies. Journal of Hospitality and Tourism
Technology, 12(4), 658-671. (ABS 1*, IF=4.7).

e Otoo, F., Kim, S., & Stylidis, D. (2021). Diaspora tourists' emotional experience.
International Journal of Tourism Research, 23(6), 1042-1058. (ABS 2*, IF=4.6).

e Woosnam, K.M., Stylidis, D., & Ivkov, M. (2020). Explaining conative destination image
through cognitive and affective destination image and emotional solidarity with residents.
Journal of Sustainable Tourism, 28(6), 917-935. (ABS 3*, IF=9.0).

e Stylidis, D., Woosnam, K.M., Ivkov, M., & Kim, S. (2020). Destination loyalty explained
through place attachment, destination familiarity, and destination image. International
Journal of Tourism Research, 22(5), 604-616. (ABS 2*, IF=4.60).

e Stylidis, D., Woosnham, K.M., & Ivkov, M. (2020). Tourists’ emotional solidarity with
residents: A segmentation analysis and its links to destination image and loyalty. Journal of
Destination Marketing and Management, Available Online
(https://doi.org/10.1016/].jJdmm.2020.100458). (ABS 2*, IF=8.4).

e Stylidis, D. (2020). Residents’ Destination Image: A Perspective Article. Tourism Review,
75(1), 228-231. (ABS 1*, IF=7.8).

o Stylidis, D. (2020). Using destination image and place attachment to explore support for
tourism: Tourism vs. non-tourism employees. Journal of Hospitality & Tourism Research,
44(6), 951-973. (ABS 2*, IF=4.2).

e Kim, S., Stylidis, D., & Oh, M. (2019). Is Perception of Destination Image Stable or Does it
Fluctuate? A Measurement of Three Points in Time. International Journal of Tourism
Research, 21(4), 447-461. (ABS 2*, IF=4.60).

e lordanova, E., & Stylidis, D. (2019). The impact of visitors’ experience intensity on in-situ
destination image formation. Tourism Review, 74(4), 841-860. (ABS 1*, IF=7.8).

e lordanova, E., & Stylidis, D. (2019). International and domestic tourists’ “a priori” and “in
situ” image differences and the impact of direct destination experience on destination
image: The case of Linz, Austria. Current Issues in Tourism, 22(8), 982-1005. (ABS 2*,
IF=8.0).

o Stylidis, D. (2018). Place Attachment, Perception of Place and Residents’ Support for
Tourism Development. Tourism Planning and Development, 15(2), 188-210. (ABS 2*, IF =
2.4).

¢ Woosham, K., Aleshinloye, K., Ribeiro, M., Stylidis, D., Jiang, J., & Erul, E. (2018). Social
determinants of place attachment at a World Heritage Site. Tourism Management, 67, 139-
146. (ABS 4*, IF=12.7).

o Stylidis, D. (2018). Residents’ Place Image: A Cluster Analysis and its Links to Place
Attachment and Support for Tourism. Journal of Sustainable Tourism, 26(6), 1007-1026.
(ABS 3*, IF=9.0).

o Stylidis, D., & Cherifi, B. (2018). Characteristics of Destination Image: Visitors and non-
visitors’ Images of London. Tourism Review, 73(1), 55-67. (ABS 1*, IF=7.8).
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https://doi.org/10.1016/j.jdmm.2020.100530
https://doi.org/10.1016/j.jdmm.2020.100458

e Terzidou, M., Stylidis, D., & Terzidis, K. (2018). The role of visual media in religious
tourists’ destination image, choice and on-site experience: The case of Tinos, Greece.
Journal of Travel & Tourism Marketing, 35(3), 306-319. (ABS 2*, IF = 7.2).

e Stylidis, D., Sit, J., & Biran, A. (2018). Residents’ Place Image: A Meaningful
Psychographic Variable for Tourism Segmentation? Journal of Travel & Tourism Marketing,
35(6), 715-725. (ABS 2*, IF = 7.2).

o Stylidis, D. (2018). Residents’ Place Image: Place to live vs. tourist destination. Tourism
Analysis, 23(4), 553-560. (ABS 2*, CiteScore = 2.8).

e Stylidis, D., Shani, A., & Belhassen, Y. (2017). Testing an Integrated Destination Image
Model across Residents and Tourists. Tourism Management, 58, 184-195. (ABS 4*,
IF=12.7).

e Stylidis, D., Belhassen, Y., & Shani, A. (2017). Destination image, on-site experience and
behavioral intentions: Path analytic validation of a marketing model on domestic tourists.
Current Issues in Tourism, 20(15), 1653-1670. (ABS 2*, IF=8.0).

e Stylidis, D., Biran, A., & Sit, J. (2016). An exploratory study of residents’ perception of place
image — The case of Kavala. Journal of Travel Research, 55(5), 659-674. (ABS 4*, IF=8.9).

o Stylidis, D. (2016). The role of place image dimensions in residents’ support for tourism
development. International Journal of Tourism Research, 18(2), 129-139. (ABS 2*,
IF=4.60).

o Stylidis, D., Belhassen, Y., & Shani, A. (2015). Three tales of a city: Stakeholders’ image of
Eilat as a tourist destination. Journal of Travel Research, 54(6), 702-716. (ABS 4*, IF=8.9).

e Stylidis, D., Biran, A., Sit, J., & Szivas, E. (2014). Residents’ support for tourism
development: The role of residents’ place image and perceived tourism impacts. Tourism
Management, 45, 260-274. (ABS 4*, IF=12.7).

o Stylidis, D., & Terzidou, M. (2014). Tourism and the economic crisis in Kavala, Greece.
Annals of Tourism Research, 44, 210-226. (ABS 4*, IF=13.2)

e Terzidou, M., Stylidis, D., & Szivas, E. (2008). Residents’ perceptions of religious tourism
and its socio-economic impacts on the island of Tinos. Tourism and Hospitality: Planning
and Development, 5(2), 113-129. (ABS 2*, IF = 2.4).

e Stylidis, D., & Terzidou M. (2008). Islands and Destination Image - The case of los.
Tourismos. 3(1), 180-199.

Guest Editorials

e Foroudi, P., Charles, D., Stylidis, D., & Melewar, T.C. (2020). Editorial: Branding and
Place Branding Management: Theory, Research, and Practice. Qualitative Market
Research: An International Journal, 23(4), 541-547. (IF=1.7),

e Stylidis, D., & Terzidou, M. (2017). Editorial: Sustainable Place Marketing. International
Journal of Tourism Policy, 7(3), 173-176.

Edited Books/BiAia

e Kladou, S., Andriotis, K., Farmaki, A., & Stylidis, D. (2022). Tourism Planning and
Development in Middle East. London: CABI.

e Stylidis, D., Kim, S., Kim, J.K. (2022). Tourism Marketing in Southeast and East Asia.
London: CABI.

e Janta, H., Andriotis, K., & Stylidis, D. (2022). Tourism Planning and Development in
Eastern Europe. London: CABI.

e Andriotis, K., Cardoso, C., & Stylidis, D. (2022). Tourism Planning and Development in
Western Europe. London: CABI.

o Boukas, N. & Stylidis, D. (2021). Tourism Marketing in Western Europe. London: CABI.

e Stylidis, D., & Seetanah, B. (2021). Tourism Planning and Development in South Asia.
London: CABI.
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e Monterrubio, C., Andriotis, K., & Stylidis, D. (2020). Tourism Planning and Development
in Latin America. London: CABI.

e Andriotis, K., Stylidis. D., & Weidenfeld, A. (2018). Tourism Policy and Planning
Implementation: Issues and Challenges. London: Routledge.

Napouoidosig og AigBvh Tuvédpial Conference Presentations

e Stylidis, D., & Terzidou, M. (2023). How perceived tourism impacts evolve over time in an
era of uncertainty. International Conference on Tourism (ICOT2023), 21-24 June, Nicosia,
Cyprus

o Stylidis, D. (2022). Developing Residents’ Destination Image Research. International
Conference on Tourism (ICOT2022), 22-25 June, Rethymnon, Crete

e Stylidis, D. (2019). Keynote Speech: Exploring Tourism Phenomena using Quantitative
Tools. | International Workshop in Statistics and Econometric Methods Applied to
Tourism, 1-2 September, Madrid, Spain.

e Stylidis, D. (2019). Exploring tourism vs. non-tourism employees intentional behavior
towards tourism. International Conference on Tourism (ICOT2019), 26-29 June, Braga,
Portugal.

o Stylidis, D. (2018). Residents' place image and its interlinkages to tourism development
and marketing. International Conference on Tourism (ICOT2018), 27/6 - 30/6, Kavala,
Greece.

o Jerez-Jerez, M.J., Melewar, T.C., Foroudi, P. and Stylidis, D. (2018). The effect of
waiters’ occupational identity on work engagement and its impact on employee turnover:
a research study in the environment of Michelin-starred restaurants in London, The
International Corporate Identity Group (ICIG), 6-7 June, Gozd Martuljek, Slovenia.

o Jerez-Jerez, M.J., Melewar, T.C., Foroudi, P. and Stylidis, D. (2018). The influence of
waiters’ occupational identity on work engagement and its impact on employee turnover:
A study in the context of Michelin-starred restaurants in London, 13th Global Brand
Conference (GBC), 2-4 May, Northumbria Business School, Newcastle, UK.

o Jerez-Jerez, M.J., Melewar, T.C., Foroudi, P. and Stylidis, D. (2018). The consequence
of waiters’ occupational identity on work engagement and its effect on employee
turnover: A research in the setting of Michelin-starred restaurants in London, Marketing,
Strategy, and Policy (MSP), 9-11 April, Newcastle Business School, London, UK.

o Jerez-Jerez, M.J., Melewar, T.C., Foroudi, P. and Stylidis, D. (2018). Exploration of
waiters’ occupational identity: A study of the perception of waiters in the context of
Michelin-starred restaurants in London, Academy International Business Conference
(MBA), 6-8 April, Brunel University, UK.

e Erul, E., Woosnam, K.M., Stylidis D., & Maruyama N.U. (2017). Support for future
tourism development in Antalya, Turkey: Considering three theories. 4th World
Research Summit for Tourism and Hospitality, 8-11 December, Orlando, Florida.

e Kim, S. & Stylidis, D. (2017). Destination image is stable or fluctuating? Travel and
Tourism Research Association (TTRA) Asia Pacific Chapter Conference, 6-8
December, Hong Kong. Received Best Paper Award

e Cherifi, B. & Stylidis, D. (2017). Comparing destination images of different target
markets: a case study of Greek and Czech images of London. 2" Conference of
International Place Branding Association (IPBA2017), 5-7 December, Swansea, U.K.

e Stylidis, D. (2017). Residents' place image: Do subgroups exist? International
Conference on Tourism (ICOT2017), 28/6 - 1/7, Chiang Mai, Thailand

e Terzidou, M., Stylidis, D., & Terzidis, K. (2016). The role of visual media in religious
tourists’ destination image, choice and experience. ICOT2016, 29/6 — 2/7, Naples, Italy

e Cherifi, B., Stylidis, D., & Melewar, T.C. (2016). Multisensory images of visitors and
non-visitors of London. International Conference on Tourism (ICOT2016), 29/6 — 2/7,
Naples, Italy
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Cherifi, B. & Stylidis, D. (2015). Place image vs. destination image: Towards an
understanding of their attributes and characteristics. 5th International Colloquium on
Place Brand Management (ICPBM), 3-4 September, Valle d’Aosta, Italy

Stylidis D. & Terzidou, M. (2015). Stakeholders’ images of Eilat. International
Conference on Tourism (ICOT2015), 24-27 June, Middlesex University London
Stylidis, D. (2013). Residents’ support for tourism development within the economic
crisis, IATF Conference, 12-13 February, Kinneret, Israel

Stylidis, D., Szivas, E., & Biran, A. (2011). Factors Influencing Residents’ Perceptions
of Tourism Impacts in Kavala, 2nd Tourism and Business Conference, 3-4 September,
Sofia, Bulgaria

Stylidis, D., Szivas, E., & Biran, A. (2010). Residents’ Perceptions of the Economic
Impacts of Tourism in Kavala, Management of International Business and Economics
Systems, 4-6 June, Kavala, Greece

Stylidis, D., Terzidou, M., & Terzidis, K. (2008). Destination Image Formation Model,
International Conference on Management and Marketing Sciences, 23-25 May,
Athens, Greece

Stylidis, D., Terzidou, M., & Terzidis, K. (2007). Island tourism and its socio-economic
impacts, MIBES 2007, 29-30 September, Larissa, Greece

OulAigg/Mapouoidosig og Zepivapla/Huegpideg

Stylidis, D., & Terzidou, M. (2023). Tourism Development in Greece. 18 May 2023. Ben
Gurion University, Israel

Stylidis, D. & Spyriadis, T. (2022). Madikég Toupiopdg kai Biwoiun Avatrtugn: H
Eméuevn Huépa. Huepida tou MNav. Kpntnc ‘To MNavermmiotiuio otnv Koivwvia’. 16 Maiou
2022, P¢Bupvo, Kpnitn.

Stylidis, D. (2021). H ouvelo@opd Twv KATOIKWVY OTNV TOUPIOTIKA euTTEIpia. Huepida rou
Aigbvouc lNavemmornuiou 1n¢ EAAGdac ‘Wneiakry Emikoivwvia arov MNoAmmioud kar arov
Toupioud’. 21 louviou 2021.

Stylidis, D. (2019). Residents’ place image and its implications for marketing. Middlesex
University Business School Research Seminar, 16 January, London, U.K.

Stylidis, D. (2017). Exploring place image from the resident perspective (and its
implications for tourism). Hong Kong Polytechnic University, 4 July, Hong Kong
Terzidis, K., Stylidis, D., & Terzidou, M. (2014). Vocational Education in Greece.
Workshop organized by the Research Institute for Vocational Education and Training,
18 February, Nuremberg, Germany

Stylidis, D. (2014). Tourism Development and Education in the Regions of Kavala and
Drama. Tourism Stakeholder Workshop, 5 February, Kavala, Greece

Stylidis, D., & Terzidou, M. (2013). Tourism Development in Greece. Israel Ministry of
Tourism, 17 April, Jerusalem, Israel

Stylidis, D. (2012). City image and tourism. Departmental Seminar, Department of
Hotel & Tourism Management, 14 November, Ben-Gurion University of the Negev,
Beersheba, Israel

Stylidis, D. (2009). International Destinations: The case of Greece. Academic seminar
BSc Tourism Management, 10 December, University of Surrey, Guildford, UK
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