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5. EmayyeApatikn Epnepia - Zuppetoxn os Epeuvnuika

Npoypappota
2002-2003 AloknTikn YievBuvn tou Tunuartog Enkowvwviag kat MME oto North
College
9 unveg v" YnevBuvn yia tnv ékdoon epnuepidag tou KoAleyiou aAAG Kat
TN AELTOoUpYia TOU GUYKEKPLUEVOU TUAMOTOG
2003-2005 Aldackouoa oto Mpoypappa yla tTnv EmayyeApatikn kot Akadnuaikn

2 xpovia kot 11
MAVEG

AvaBaduion twv ekmaldeutikwy tng A'Badbuloag ekmaibeuong, mou
vAomolnBnke amo to Mawdaywylkd Tunua Anpotikng Exkmaideuong
Tou Aplototeleiou MNavemniotnuiov Oecoalovikng

v AdaokaAia kot opydvwon  padnudtwv:  ‘OUAo  kal
Exmaidevon’ kat ‘Xprion HAeKkTpoVIKWV YTOAOYLOTWV OTNV

epyooia Twv eKMaldeUTIKWVY’

2005-2006

2 xpovia

Epeuvntpla oto Mpoypappa Apxundng Il (TEI Autikng Makedoviag) -
Evioxuon Epsuvntuikwv Opadwv ota T.E.l. (E.E.O.T.). ©fpa tng
épeuvag: ‘MoAttikn Emwkowwvia kat MOATIKO MAPKETIVYK OTNV
Wndlakn Emoxn’
V' Juykévtpwon), ene€epyaoia kat avaluon uAikol oto Stabiktuo
yla apdibpoun emkowvwvio TOALTLKWY KoL TTOALTWY

2007

6 urveg

Epeuvntpla oto Epeuvntikd Mpoypaupa E-Start: Aiktuo Wndlakou
Mpappatiopov yia tnv Npwtofaduta kat AcutepoBabula Ekmaidevon
otnv Eupwnaikn Evwon umo tn enonteia tng Emttponrc Epguvwy tou
AplototeAeiou Mavemotnuiov OecoaAovikng
v' Anuwoupyia evég eviaiou Siktvou ywa TtV mpowbOnon
EVIOXUTIKWV Spacewv yla tov Wnolako Mpappatiopo. 16puon
Kal avamtuén avBpwrivou  duvaplkol  (EmoTnUOVWY,
EPEUVNTWYV) KOL OUVTOVIOUOG EKTALOEUTIKWY SpACEWV OTO

mAaiolo tou Wnoakou MNpappatiopou otny E.E.

2006

1 prvag

Juppetoxn oto Mpdypappo yla TtV UAOTIONCN EMLONULOAOYLKNAG
£€peuvog Tou ENIWY pe titho “Epeuva yla tn vysia Twv padntwv’ tou
nipoypappatog Health Behavior in School-Age Children
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v' Algpelvnon oupmepldopdc Kat Tpomou {wAG HobnTtwv oto
nipoypappa Health Behavior in School-Age Children. Epeuva
oto nebdio. Zuykévipwan Kal emegepyacio UALKOU

2007

15 pépeg

Aldaokouoa oto MNpoypappa E€eldikevong pe titho ‘Edika Oépata
MoAwtikAg Emikowvwviag’ tou MNavemotnuiov Makedoviag
v' Abdokouoca oto padnupa ‘Néeg texvoloyieg kot MoArtikn

Ermkowvwvia’

2010-11

4 pAveg

Epeuvnipla oto é€pyo pe TitAo ‘Movada Kaiwotopiag Kot
Emelpnuatikotntag’ tou TEl Hmeipou Ttou Emiyelpnolokol
Mpoypaupatog ‘Eknaibevon kat Ata Blou Madnon’
v Ale€oywyn Zepwvapiou Kot avamtuén UAKoU oto TuApa AdiKAC
kal Noapadooiakig MouoLKAG OTOV TOUEQ TNG EMLKOLVWVIAG,
TOU TIOALTIOMOU KOlL TWV VEWV TEXVOAOYLWV

2010

ErupBAénovca- Tuppetéxovoa oto Mpoypaupa Erasmus Mundus oto
AAe€avdpelo TEI @sooalovikng.
V' EniBAen 4 TTUXLOKWYV EPYOCLWV POLTNTWV/TPLWV OTA AYYAKA
OTOV TOMEQ TNG ETUKOLWVWVIAC KL TOU UAPKETIVYK

2018

12 univeg

YnevBuvn ya tn Stapdpdpwon TNG EMIKOWWVLIOKAG TIOALTIKNG TOU
£€pyou, mapalapfn evélapeowv napadotéwyv oto MNpoypappa tou ANO
“Evtaén kat eknaidbevon twv natdliwy Poud otnv Mepidépela AUTIKAG
Makebdoviag — Opakng’

v\ JUVIOVIOMOG TNG  ETUKOWWVLOKAG OTPATNYLIKAG KAl TNG
Slapopdwong EMKOWVWVLIOKAG TIOALTIKAG TOU £pyou, TNV
napoAafry evdldpeocwv TOPASOTEWV KAl UALKWVY TIOU
XpNoLpomolouvTaL yla TNV eknaidevon twv pabntwv Poud kat

N SLopOPd WO TOUC OE ETULKOLVWVLOKA UALKA

2022-onuepa

20 pnveg

MéAog tou mpoypaupartog COST CA21141 — Grassroots of Digital
Europe: from Historic to Contemporary Cultures of Creative
Computing (GRADE)




6. Akadnpaikn epnepia

6.1 Mpomtuxlako eninedo

6.1.1 AwdackaAia Madnuatwv nipv tnv EkAoyn otn Baduida tov Enikoupou

Ka®nyntn

2017-2019

TEI AvatoAiki¢ Makedoviag kot Opakng
Tunua Aoiknong Emyelpnoswv
Emiotnuovikog ouvepyatng

Mavnuato tou Eyouv Stdaytei:

V' Anuooleg Ixéoelg — MNpowBnon NwARoswv
v" MAnpodopia kat Aaxeipion tng Emkowwviag
V' AleBVEC MAPKETLVYK

2013-2017

TEI Autikn¢ Makedoviag

Tunua Wnolakwv Méowv kat Emkowvwviag
Emiotnuovikdg ouvepyatng

Mavnuata iou exouvv Stdayrei:

v' MeBoboloyikég Mpooeyyioelg otig Emikowwvieg

V' suyypadn Ketpévwy yia HAektpovikd Méoa Emikowvwviag
MNapaywyn Wnolakwyv Ekmopnwyv

Yeuwaplo Tehslddoltwv

Emkowvwviakn Ataxeiplon Ospdtwy Kot Ekotpateiwy
Ix€oelg ue ta MME

Ermkowwviakn MoALtikn

Mapketivyk MME

Anpooiotnta kot MME

Apx€g Emukowvwviag

Napaywyn Wnolakwv Ekmopnwyv

D N N N N N N N N

NopoBeoia - Asovtoloyia kat HOKA tng EMikowvwviag

(mylona_teiwm.pdf)

2003-2013

TEI Autiki¢ Makedoviag

Tunua Emkowvwviag Kat Anpooiwv IxEocewv
Emotnuovikog/Epyactnplakog CUVEPYATNG
Madriuarta nou €youv Stdayrei:
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Aladnuon

Eowteplkég EmKovwvieg
Oeopol kat Apdaoelg otnv EE
Mapketivyk MME

AN N N NN

Anpooiotnta kat MME

2004-2006 AAe&avépelo TEI Osooalovikng
Kall Tunua BiAoBnkovouiag kat Zuotnuatwy MAnpodopnong
2009-2013 Ermotnuovikdg Zuvepyatng
Mavnuata iou exouvv Stdayrei:
V" MApPKETIVYK Kol ANUOOLEG SXEOELG
v" MAnpodopia kat Kowwvia
v' Erukowwvia kat AnpdoLleg IXxEoeLg
2006-2013 Navermotipuo Makedoviag
Tunua MAapkKeTvyk Kot Aloiknong AeLtoupyLwyv
Néktopag (M.A. 407/80)
Mavnuata iou exouvv Stdayrtei:
V' Emukowwvia kot Anpdoleg IXECELG
v' Eloaywyn otn Oswpia Malikig Emkowvwviag
2003-2005 Navenotipo lwavvivwv
TuAua NAaotikwy Texvwv kot Emotnuwyv t¢ Téxvng
Néxtopag (M.A. 407/80)
Mavnuato ou Exouv Stdayrtei:
V' Juotiuata kat Osopol Emkowvwviag
V' 30yxpova Méoa Erukowvwviag - Nésg Texvoloyieg
v' Oswpia Erukowwviog
2007-2008 AplototéAelo Mavemotrpo Osoocalovikng

TuAuoa Anpooctoypadiag kat MME
Néxtopag (M.A. 407/80)
Madnuartoa ov youv Stdaytel:

v' Awadiktuakn Anpocoypadia

6.1.2 AldackaAia MaOnuatwv petd tnv EkAoyn otn Babuida tou Enikoupou

Kafnyntn

2019 -2022

AweBvég Navemotpio tng EAAGS0og
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TuAua AlotknTikng Emotiung kat Texvoloylag

Entikoupn KaBnyntpla

'VwoTikO Avtikeipevo: MapkeTivyk — Emikowvwvia pe Nésg TexvoAoyieg
Kal ANUOOLEG IXECELG

Mavnuato iou Eyouv StdayJei:

v Emwowwvia kat Aadruon (akad. £tn:  2018-19, 2019-20,
2020-21)

V' Stpatnykd MAapketivyk (akad. £tog: 2018-19)

v' Eupwraikf OAokArjpwon (akad. étn: 2018-19, 2020-21)

v Mdpketvyk XovdpikoU kot AtavikoU Eumopiou (akad. €toc:
2018-19)

V' AleBvéc Mdapketvyk (akad. étn: 2019-20, 2020-21, 2021-22)

v' Mpowbnon NwAAcswv — Anpooteg Ixéoelc (akad. £tn: 2019-
2020, 2020-21, 2021-22, 2022-23)

v' Avartuén Néwv Npoidvtwy kat Stpatnyky TipoAodynong (akas.
€tn: 2019-20, 2021, 2021-22)

v" MAnpodopia kat Ataxsipion tng Emukowwviag (akad. £tog: 2020-
21)

V' IxeSloopog kat Avamtuén Npoidvtwy (akad. étn: 2019-20, 2021,
2022-23, 23-24)

v Wnoako Mapketivyk Mpoidviwy (akad. £tn: 2022-23, 23-24)

2019 - 2022

AweBvég Navemotipio tng EAAGS0g
TuAuo AtolknTikng EmotApung kot Texvohoyiog
Entikoupn KaBnyntpla
M'VwoTlkd Avtikeipevo: Mapketvyk kal Emkowwvia pe éudaon otig
VEEC TEXVOAOYLEC KL TIG ANUOOCLEG IXEOELG
Mavnuata riou exouvv dtdaydei oto lNpoypauua Erasmus:
v" Marketing (akad. £tn: 2019-2020, 2020-21, 2021-22, 22-23, 23-
24)

6.1.3 Abaokalioa MaBnudtwv peta tn Moviponoinon oty Babuida tov Enikoupou

Ka®nyntn

2022 - 2024

AweBvég Navemotpio tng EAAGS0g

TuAuo AtotknTikng EmotApung kot Texvohoyiog

Moviun Entikoupn KaBnynitpla

'VwoTikd Avtikeipevo: MapkeTivyk — Emikowvwvia pe Nésg TexvoAoyieg

Kol ANUOOLEG IXEOELC
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MadSnuata ou €youv Stdaydei/bidaokovral:

v' Eupwraikfi OAokARpwon (akad. €tn: 2022-23)

v' Mpowbnon MwAARoewv - Anpdoteg Ixéoelg (akad. €tn: 2021-22,
2022-23, 2022-24)

v' Avartuén Néwv Mpoidvtwy Kat Itpatnytkr TipoAdynong (akas.
étn: 2021-22)

v’ Ixedlaopog kat Avamtuén Mpoidvtwy (akad. €tn: 2022-23, 2023-
24)

V' Wndrakod Mdpketivyk Mpoidvtwy (akad. étn: 2022-23, 23-24)

V' MApKeTvyK Yiinpeowwv (oK. €tn: 2023-24)

2022 -2024

AweBvég Navemotpio tTng EAAGS0G
TuAuo AtolknTiking EmotApung kot Texvohoyiog
Moviun Emtikoupn Kabnyntpla
M'VWoTIKO AvTiKeipevo: MAPKETIVYK Kal ETikowvwvia pe éudaocn otig
VEEG TEXVOAOYIEG KL TG ANUOCLEG IXEDELG
Mavnuata riov dtéaokovrat oto lNpoypauua Erasmus:
v' Marketing (aka8. étn: 2022-23)

2022-onuepa

EAANVIKG AvOlKTO NaveniotipLo

ZxoAn Kowwvikwyv Emtotnuwy, Mpomtuyxtako MNpoypappa Zmovdwv otn
Awoiknon Touplopou

MoaGnuata mou €youv Stbaydei/Siddokovral:

v' Erukowwvia kat Awaxeipion Kpiong otov Touplopd

AdaokaAia MaOnpatwv peta tv EkAoyny otn PBabuida tou
AvanAnpwtn Kadnyntn

2024 - 2025

Anpokpitelo NaveniotApLlo Opakng

TuApo AtolknTikiAg EmotApung kot TexvoAoyioag

AvarmAnpwtpla Kabnyntpla

M'VwOoTIKO AvTiKEipeVo: MAapKeTVYK — ETtikowvwvia pe Négg TexvoAoyieg
Kol ANUOOLEG IXEOELC

MoaGnuata ou €youv Stbaydei/Siddokovral:

V' Wnoakn Kawotopia kat Emyetpnuatikotnta (akas. £tn: 2024-
25)
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v' Mpowdnon NwAAcewv - Anpooteg Ixéoelg (akas. £tn: 2021-22,
2024-5)

V' IxeSloopog kat Avarmtuén Mpoidviwy (akad. £tn: 2024-25)

v Wndrokod Mdpketivyk Mpoidvtwy (akad. étn: 24-25)

6.2 MetantuXLoKo eninedo

6.2.1 Albaokalia MaOnuatwv riptv tTnv EkKAoyn otn Badbuida tou Enikoupou KaBnyntn

2014-2016 Avoikto Maveniotruo Konpou
Méhog ZENM IxoAnl AvBpwrioTikwv Kot Kowwvikwv Emotiuwy, Metamtuxiako
Mpoypappa otnv Emkowvwvia kat Néa Anpooioypadia
Mavnuata iou exouvv Stdaytei:
v' Eruotipeg tou AvBpwrou kat Emkowvwvia/Anpootoypadia
v' Wnoakn Emkowvwvia kat Néa Méoa
2014-21 EAANVIKG AvOLlKTO NaveniotipLo
MéAog ZEN IxoArl Kowwvikwv Emotnuwv, Metamtuxliakdé otn  Aloiknon
MoAttlopikwv Movadwy, (ANM)
Mavnua rtou €xet dtéayvei:
v" TMoAttiotiky Emikowvwvia
2014-2019 EAANVIKG AvolKTo NaveniotipLo
MéAocg ZENM EruPBAEMOVOO SUTAWHATIKWY EPyoLWV 0To Metamtuxlako Mpoypappa

Awoiknon MoAttilopikwv Movadwv

6.2.2 Meta tnv

EkAoyn otn BaOuida tou Enikoupou KaBnyntn

2019-2022

AweBvég Navemotpio tng EAAGS0og

MMz ‘Wnowakd Mdapketivyk’ — TuAua AolkkntikAg EmotAung kot
Texvoloylag

Mavnuatoa iou gyouvv StdayJei:

v' Baowéc Apxéc Wndlakol Mdpketivyk (akad. €tn: 2019-20,
2020-21, 2021-22)

V' MdApketvyk Kat Aaxeipion Meplexopévou (akad. €tn: 2018-19,
2019-20, 2020-21)

V' Madpketivyk ota Kowvwvikd kat oto Qopntd Aiktua (akad. £n:
2018-19, 2019-20, 2020-21)
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2019-2022 AeBvég Navemotipio tng EAAGSog
MMz ‘NAnpodoplakd Tuotnuata’ — Tunua Alolkntikig Emotiung kot
Texvoloylag
Mavnuato iou Eyouv StdayJei:
v' Juotiuata Yrootipléng Antoddoswyv Kat Alotkntikol EAéyxou
(axkad. €tn: 2019-20, 2020-21)
2020-2022 AeBvég Naverotipio tng EAAGS0g
MMz ‘Kawotopia otnv Texvoloyia kat Mavatlpevt Mnxavikwv' —
TuApa OQUuotkAg
Mavnuata tou Eyouv StdayVei:
v' 3xedloon kot Mapketivyk Kawotdpwv Mpoidviwv (akad. €tn:
2020-21, 2021-22)
V' EniBAePn Avtdwpatikwy Epyaciwy (akad. €toc: 2020-21)
2020-2022 AeBvég Navemotipio tng EAAGS0g
MMz ‘Awoiknon Touplotikwyv Emixelpnoswv kot Opyoaviopwy yla
ZteAéxn’ (Executive MBA in Tourism) — TuAua AlolknTikAg Emotung
kal Texvoloyiag
Mavnuata iou exouvv StdayJei:
V' Elkd Oépata TouplopoU (akad. étog: 2020-21)
v’ Mdpketvyk Kal Alaxeipion Meplexopévou pe €udaon otov
Touplopo (akad. €tog: 2020-21)
v Mdpketvyk ota Kowwvikd kot ota Qopntd Aiktua pe épdaon
otov Touplopo (akad. £tog: 2020-21)
v" Touplotikd Mdapketivyk kat Branding Touplotikwyv MpoopLopwv
(akad. €toc: 2021-22)
2022 AweBvég Navemotpio tng EAAGS0og
MéAoG NG TPLUEAOUG CUMPBOUAEUTIKAG ETUTPOMNAG TNG OLOOKTOPLKAG
SwatpBig tng k. Mapaotatibou lewpyilag pe Bépa: ‘Texvoloyia
Blockchain — ZUyyxpoveg e€elifelg kal epapuoyE, TUARUA ALOIKNTIKAG
Emotung kat Texvoloyiag
2021-2022 EAANVIKO Avolkto MaveniotipuLo

MeTtamtuyloko otn Anuoupyikn Npadn
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MaSnua rrou StdayOnke:

v' ATP62: Anpooctoypadikdc Adyog

2019-2022
MéAocg ZENM

EAANVIKO AvoLKTO MavemiothuLo
ErupBAénovca 25 OSUMAWHATIKWY €pyoaclwv oto  MEeTamtuxLoko
MNpoypappa Aloiknon MoAttiopikwv Movadwyv

6.2.3 AdaokaAia Mabnudatwv peta tn Moviponoinon otn Babuida tou Enikoupou

Ka®nyntr
2022-2024 AeBvég Navermotipio tng EAAGS0og
MM ‘Wnowakd Mapketivyk’ — Tunua AlowknTikng Emotiung kot
Texvoloylag
MoaGnuata tou €youv Stbaydei/Siddokovral:
v' Baowkég Apxéc Wnodlakol Madpketivyk (akad. €tn: 2022-23,
2023-24)
V' Mdpketvyk Kat Ataxeipion Meplexopévou (akasd. tn: 2022-23)
V' Madpketvyk ota Kowwvikd kat ota Qopntd Aiktua (akad. £tn:
2022-23)
2022-2024 AweBvég Navemotipio tTng EAAGd0G
MMz ‘Awoiknon Touplotikwyv Emixelpnocswv kot Opyaviopwy yla
IteAéxn’ (Executive MBA in Tourism) — TuRua AtoknTikig Emotung
Kall Texvoloyiag
Madnuata mou €youv StbayxPei/ Stbaokovrat:
V' Elkd Oépata Touptopou (akad. étn: 2022-23, 2023-2024)
v’ Mdpketvyk Kat Alaxeipion Meplexopévou pe €udoaon otov
Touplopo (akad. €tog: 2022-23)
v Mdpketvyk ota Kowwvikd kot ota Qopntd Aiktua pe épdaon
otov Touplopo (akad. €tog: 2022-23)
v" Touplotikd MApketTLvyk kat Branding Touplotikwyv MpoopLopwv
(axkad. £tn: 2022-23, 2023-24)
2022-2024 AeBvég Navemotipio tng EAAGS0g

MMz ‘NMAnpodoplakad Iuotnuata — TURUa ALOIKNTIKAG EMotUngG Kot
Texvoloyiag
Mavdnuato tou Eyouv Stdaydel/ Sidcokovral:

V' Juotiuata Yrioothpténg Antodpdoswy Kat Atotkntikol EAEyxou
(axkad. €tn: 2022-23)
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2022-onuepa

EAANVIKG AvOLlKTO MaveniotipLo

MéAog ZEN EmPAEmovoca 10 SUTAWMPOTIKWY €pyaclwv o0Tto  METAMTUXLOKO
MNpoypappa Awoiknon MNoAwtopikwv Movadwv (EmiBAeyn ocuvoiou
SUMAWUATIKWY O€ LETATTTUXLOKO eTtinedo: 64)
AdaokaAia Mabnpatwv petad thv EkAoynl otn Paduida tou
AvanAnpwtr) Kabnyntn
2024-2025 Anpokpitelo Naveniotipio Opakng
MM ‘Wnowakd Mapketivyk’ — Tunua AlowknTikng Emotiung kot
Texvoloylag
Madnuata mou €youv Stbayxlei/Sibaokovrat:
V' Baolkég Apxeg Wnodlakol MapkeTivyk (akad. €tn: 2024-25)
V' Mdpketvyk Kat Ataxeipion Meplexopévou (akad. £tn: 2024-25)
v Mdpketvyk ota Kowwvikd kot oto Qopntd Aiktua (akad. €tn:
2024-25)
2024-2025 Anpokpitelo Naveniotipio Opakng
MMI ‘Aoiknon TouploTtikwv Emixelpnoswv kat Opyaviopwyv ylo
IteAéxn’ (Executive MBA in Tourism) — Tuiua Alolkntikng Emotung
Kall TexvoAoylag
MoaGnuarta tou €youv Stdaydei/ Stdaokovral:
V' Elkd Oépata Touptopou (akad. étn: 2022-23, 2023-2024)
v" Touplotikd MApkKeTLvyk Kat Branding Touplotikwyv MpoopLopwv
(axkad. €tn: 2022-23, 2023-24)
2024-2025 Anpokpitelo Navenotipio Opakng
MMz ‘NMAnpodoplakd Iuotnuata — TURua ALOIKNTIKAG EMotUngG Kot
Texvoloyiag
MoaGnuarta ou €youv Stdaydei/ Sidaokovral:
V' Juotiuata Yrioothpténg Antodpdoswy Kat Atotkntikol EAEyxou
(axkad. €tn: 2024-25)
2024-2025 EAANVIKO Avolkto MavemiotipLo
MéAocg ZENM EmPAEmovoca 5 OSUTAWHATIKWY  £pyaclwV 0To  METAMTUXLOKO

MNpoypappa Awoiknon MoAwtiopikwy Movadwv (EmiBAedn ouvoiou
SUTAWUATIKWY OE PETATITUXLOKO eTtinedo: 69)

7. AowKNTIKG EPYo - ALOLKNTIKEG OE0ELG
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2024-2025

MéAog tng ZuvtovioTtikng Emtponig tou NMMZI Wnolakd MAPKETIVYK
(Digital Marketing) kot Tou MMZ ‘Aloiknon Touplotikwy Emixelpnoswyv
kat Opyaviopwv yla XteAéxn’ (Executive MBA in Tourism) Tou
Tunuatog Alokntikng Emotiung kat Texvoloyiag pou AMNO € Sletn
Onteia and 1/9/2023 éwg 31/8/2025.

2023-4

Eknpoowmnog tou TuRpatog AtolknTikng Emotipng kot TexvoAoyiog
otnv EkénAwon EmayyeApatikolu MpooavatoAlopoU KATA TO £TOG

2023-2024 oto AIlNAE

AvamAnpwtpla Ekmpdowmnog tou TUARATOG AlolKNTLKNAG EMLoTAuNng Kat
Texvoloyiag otnv EkénAwon EmayyeApatikol MNpocavatoAlouou, mou
nipaypatomnol)dnke otig 15,16 kal 17 OePBpouvapiov 2023 pe Bépa

«Mapouoiaon Twv TUNUATWYV Tou AleBvoucg Mavemotnuiov EAAASOG».

9/2023-
onuepa

MéAog tng Opadag Eowtepikng AloAoynong (OM.E.A.) Tou Tunuatog
AloknTkAG Emothpng kot Texvoloyiag, pe dietn Onteia and 1/9/2023
éwc 31/8/2025

9/2023-2024

MéAog tng Emutpomng MNpaktikig Aoknong Tou TUAUATOG ALOLKNTIKAG
Emotriung kat Texvoloyliag.

2023-2024

MéAog tn¢g ZuvtovioTikng Emtpomnng tou NMMZI Wnodlakd MApKETIVYK
(Digital Marketing) tou TuApoato¢ AlolknTikng EmotAung kot
Texvoloyiag, pe dietr Onteia and 1/9/2023 £¢wg 31/8/2025.

2023-onuepa

MéAog TG ZuviovioTikng Emtpomng tou  Mpoypdpupotog
Metamtuyxlokwyv Inoudwv «Aloiknon Touplotikwv Emixelprioewv Kat

Opyaviopwv yla XteAéxn (Executive MBA in Tourism)

4/2023-
onuepa

Mwotonotnuévn A€lohoyntpla ¢ MEK

2021-onuepa

MéAog tn¢ Emttportic @UAovu pe anmodaon tng Alolkouoag Emitpomnng
Tou AleBvoug Mavemotnuiov Ap. Npwt. AD 2.1/24954 21.12.21.
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2022- onuepa

EAANVIKO AvOLKTO MOvVETLOTAULO

ZxoAn Kowwvikwv Emotnuwyv

Mpormtuxlakd otn Aloiknon Touplopou

Zuvtoviotpla Tng Ospatikng evotntag Emikowwvio kat Aloyeiplon

Kplogwv oTov ToupLouo

2022

Méhog NG emutponmng  afloAoynong kol  evotacewv, A.M.
16.2/159/28.01.2022, mpookAnon ekénAwaong evlladEpoviog yla tnv
npooAnyn Sdaockoviwv PBacst tou MA 407/80 tou THAMOTOG
Awokntikng Emotnung kat TexvoAoyiag tou AleBvoug Mavemotnuiou
™¢ EANGS0oG

2021

AvarmAnpwtpla  Emlotnupovikd YmevBuvn oto  épyo  Aloiknon
TouploTikwy Emixelprioswyv kot Opyaviopwyv ylo tehéxn, 33016/2021,
AleBvég Maveruotrpio tng EANGdog

2021

MéAog tng emutpomng afloAdynong tng aitnong tng umodndlag
Aldaktoplooag, Napaotatidou MNewpylag

Epeuvntikn meploxn: Texvoloyia Blockchain — ZUyxpoveg e€ehifelg kat
epapuoyéc pe titho Ofpato¢ ‘H kalvotopa xpnolgomoinon twv
MANPODOPLOKWY  CUCTNUATWY  apwYyOC  OTNV  ETIXELPNMATLKA
Buwopdtnta’ Tou TuAuatog AloknTikng EmotAung kot TexvoAoyiag
Tou AleBvoug Navemotnuiov tng EAAGSOG

2021-22

MEAOC NG EMLTPOTNC EVOTACEWV TNC afloAoynong Twv urtoPndiwv tng
TPOKNPUENG OTO TTAQLOLO TOU TIPOYPAUUATOG ‘ATtokTnon AKadnUAikng
Eunelplag oe Néoug Emotripoveg katdyxoug Aldaktopikol 2020-2021

oto AleBvég Mavemotiuio tng EAAGdo¢g

2021

MéAog tng edpopeuTikng Emtponn¢ yia tv avadel€n Mpoédpou kat
AvarmAnpwt Mpoédpou tou TuAUATOG ALOWKNTIKAG Emiotiung Kot
Texvoloylag tng IxoAng Owovopliag kat Atoiknong tou ALMA.E. otig
14/6/21

2020-21

EAANVIKO AvOLKTO MavemoTAULO
YxoAn Kowwvikwyv Emiotnuwv
Metamtuylako otn Atoiknon NoAwtiopkwyv Movadwv, (AMM)
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Juvroviotpla tnc Ospatikng evotntac ‘NoAtiotikr) Erkowwvia’

2020-21

AVOmANPWHOTIKO HEAOC TNG EMITPOTNG SLEVEPYELOG KAl afloAdynong
TIPOXELPWV SLOYWVLIOUWV YLO TNV PO Beta ayabwv Kol UTINPECLWV yLa
TLG avaykeg tng MavemotnuiounoAng KapaAag (1.9.20-31.8.21)

2020-21

AvomANpwHATIKO HEAOC TNG emutpomnng mopaAafng ayabwv kat
UTINPECLWYV Tou TuAUatog Alolkntikng Emotiung kat TexvoAoyilag Tou
AteBvoug Maverotnuiov tng EAAGS0G

2019

MéAog tng edopeutikng Emitponng yla tnv avadelEn Mpoédpou Kal
AvarmAnpwtr Mpogdpou Ttou TuNRUatog AOKNTIKAG EmiotAung Kat
Texvoloyiag tng XxoAng Owovopiag kot Aloiknong tou ALMALE.,
Avyouotog 2019

8. Kputnig o€ EMLOTNHOVIKA TLEPLOSLKA Kol CUVESpLAL

Journal of Education, Informatics and Cybernetics (JEIC)

1%, 24, 8th SEEDA-CECNSM 2016, 2017, 2023, ICOBE 2023

9. =éveg NMwooeg, YTOAOYLOTEG

AyyAka, FTaAALka

AyyAwka (Emapketa Adyw katoxng dtdaktoptkol amnd Bpetaviko NavemiotiuLo)

Kdatoxog tou ECDL

10. Kowvwvikn cupfoAn

2018-2019 MéAo¢ tou AI TOU OUAANOyou Tlovéwv kat Kndepovwv tou 1°
Melpapatikou AnUoTIkou IxoAeiou Oecoalovikng

2016-2017 MéAog tn¢ emitponn¢ yia tn Stoiknon tng XAN KaAapaplag

2003-2012 Juppetoxn oto Sladktuako Teplodikd Business Woman To ormoio
ouvepyaletal pe TNV epnuepida AyyeAlopopog

2003-2004 YrnievBuvn €kdoong tng epnuepidbag tou North College O@socoalovikng
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1997-1998 Exnpdowmnog twv Metamtuytakwy ¢pottntwy oto Navemnotiuo tou City,
oto Aovéivo

1996-7 Fpappatéag tg EAAnvikng Kowodtntag tou Mavemotnuiov tou Leeds,
MeydaAn Bpetavia

1993-4 Méhog ¢ opadag oxediaopou tou ‘Day Camp’ tng X.A.N.
@eoocalovikng

1984-99 MéAog tng X.A.N. @ecoahovikng
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11.Anpooteupévo €pyo

Me Baon to scholar o avtiktunog cuyypadéa: h-index: 8 avadopég: 230

11.1. AwatpiBég

1. Mylona, I. (1998). EU regulation on television advertising. Implementation in the UK.
MA dissertation in Communication Policy Studies. City University. London, MegydAn

Bpetavia.

2. Mylona, I. (2003). A study of Internet use by Greek and British academics. A
contribution to the globalisation debate. PhD dissertation in Communication and
Image Studies. University of Kent at Canterbury, Canterbury, MeyaAn Bpetavia.

11.2. Kedpalaia o EevoyAwooa BpAia: 3

11.2.1 Kepalara o EevoyAwooa BLBAia npv tnv EkAoyr) otn Baduida touv Enikoupou
Ka®nyntr

1. Mylona, I., Papadaki, E. (2006). New way of collecting information and producing
news? Examining the production of media content in the Internet era. In N. Leandros
(Eds.), The Impact of Internet on the Mass Media in Europe, UK: Abramis, 391-402.

11.2.2 Kedalawa oe EevoyAwooa BLBAia peta tn Moviponoinon otn Baduida tou
Enikoupou KaBnyntn

2. Mamalis, S., Kamenidou, I. (E.), Mylona, I., Vassilikopoulou, A., and Bara, E.Z. (2022).
Gender and age differences in destination image evaluation: the case of Drama,
Greece. TOURMAN 2021, 4th International Scientific Conference Restarting tourism,
travel and hospitality: The day after. In: Christou, E. & Fotiadis, A. (Eds.) (2022),
Reviving Tourism, in the Post-pandemic era, Vol. 2, p. 211-220. Thessaloniki: SEB-IHU
Press
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3. Mylona, I., Amanatidis, D., Kamenidou, I, Mamalis, S. (2022) Mining textual and
imagery Instagram data for the top Greek national chains’ hotel. TOURMAN 2021,
4th International Scientific Conference “Restarting tourism, travel and hospitality:
The day after”. In: Christou, E. & Fotiadis, A. (Eds.) (2022), Reviving Tourism, in the
Postpandemic era. Vol. 1, p. 201-214. Thessaloniki: SEB-IHU Press

11.3 Anpooteloslg o€ S1EOv EMLOTNUOVIKA TEPLOSIKA: 18

11.3.1 Anpootevoelg o SLEBVI) EMOTNHOVLKA MEPLOSLKA LE CUOTN LA KPLTWV TIPLV TV
EkAoyn otn Baduida tou Enikoupou Kabnyntn
(SCOPUS=3, IF=2)

1. Mylona, I. & Papadaki, E. (2007). Research through Internet. A new way in the field
of communication research? Cyprus Journal of Sciences, 5, 127-137.

2. Priporas, C.V. & Mylona, I. (2008). Mobile services: Potentiality of SMS as new
business communication tool in attracting consumers. International Journal of
Mobile Communications, 6(4), 456-466. (IF=1.6, JCl. 062, CiteScore 2022: 2.1,
SCOPUS)

3. Mylona, 1., & Priporas, C.V. (2008). University Students Attitudes Toward
Communication. International Journal of Mobile Marketing, 3(2), 143-162.

4. Mylona, I. (2008). SMS in the everyday political marketing in Greece. Journal of
Political Marketing, 7-8, 278-295.
(IF=1.2, CiteScore 2022 : 2.5, SCOPUS)

5. Mylona, I. (2015). SMS: A new way of communication and promotion? A case study
in Greek university students. International Journal of Wireless Communications,
Networking and Mobile Computing, 2(2), 19-26.
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(journal-5.pdf)

6. Mylona, I. & Kolakas, N. (2015). An approach of the public reflection of the New
Museum of Acropolis. International Journal of Psychology and Cognitive Science, 1(4),
56-65.

7. Mylona, I. & Amanatidis, D. (2017). The New Acropolis Museum on Twitter: Seven
Years After. Advances in Sciences and Humanities, 3(5), 61-72.

8. Mylona, I. & Amanatidis. D. (2017). Public Relations in the era of Web 2.0 and
Semantic Web. IJ Qualitative and Quantitative Methods in Libraries (QQML), 6(1), 155-
163.

9. Mylona, I. & Despotaki, O. (2018). Use of the internet and social media for the
promotion of goods in tourism destination: The case of Crete. TOURISMOS: An
International Multidisciplinary Refereed Journal of Tourism, Special Issue. (SCOPUS)

11.3.2 Anpooteloelg os SLEBVA EMOTNUOVIKA TIEPLOSIKA LE CUCTNHA KPLTWV META TV
ExkAoyn otn Baduida tou Enikoupou Kabnyntr (SCOPUS=4; SSCI/SCI=2)

10. Amanatidis, D., Mylona, I., Kamenidou, |.(E). & Mamalis, S. (2020). Social media for
cultural communication: A critical investigation of museums’ Instagram practices,
Journal of Tourism, Heritage & Services Marketing (JTHSM), 6(2), 38-44.

(SCOPUS: 5.8; SJR: 0.434; SNIP:0.761)

11. Kamenidou I., Stavrianea, A., Mamalis S. & Mylona I. (2020). Knowledge Assessment
of COVID-19 Symptoms: Gender Differences and Communication Routes for the
Generation Z Cohort. International Journal of Environmental Research and Public
Health, 17(19)

(SCOPUS: 5.4; SNIP: 1.280; SJR:0.828, CiteScore 2022: 5.4)
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12. Nikolaidou, A. & Mylona, I. (2020). Promotional Greek screen industries: Branded
entertainment in the digital age. Journal of Greek Media & Culture, 6(2), 241-259.
(CiteScore 2022: 0.8, SCOPUS)

13. Amanatidis, D., Mylona, I., Kamenidou, I. (E.) & Mamalis, S. (2021). Mining textual
and imagery Instagram data during the COVID-19 pandemic. Applied Sciences, 4281.
(IF=2.7; SCOPUS:4.5; SJR: 0.492; SNIP:0.974)

14. Mylona |l., Amanatidis D., Stavrianea A., Kamenidou I.(E). & Mamalis S. (2021).
Promoting Tourists’ Destinations in Greece with Social Media: The Case of Kimolos.
International Journal of Economics & Business Administration (IJEBA), 9(1),347-361.

15. Bara, E.Z.,, Kamenidou, L.E., Mamalis, S. & Mylona, I. (2021). Perceptions of
environmental benefits from sustainable food consumption patterns: evidence from
the Generations Z and Y cohort. Int. J. Agricultural Resources, Governance and
Ecology, 1(1):1.

(CiteScore 2021: 2.8, SCOPUS)

11.3.3 Anpootevoelg o S1EBV EMLOTNHOVIKA TEPLOSIKA LE CUCTNLOL KPLTWV HETA TN
Moviponoinon otn Baduida tov Enikoupouv Kadbnyntn
(IF=2, SCOPUS=2)

16. Kamenidou, I(E), Mamalis, S. Stavrianea, A., Bara E-Z, Mylona, I., and Pavlidis, S.
(2022). Risk Communication based on Gender Differences of COVID-19 Related
Trusted Information Sources: Insights from the Generation Z Cohort. Medical
Research Archives European Society of Medicine (ESMED), [online] 10(4).

17. Kamenidou, I., Mamalis, S., Gkitsas, S., Mylona, I., & Stavrianea, A. (2023). Is
Generation Z Ready to Engage in Entomophagy? A Segmentation Analysis Study.
Nutrients, 15(3), 525 (IF=5.9; SJR: Q1, SCOPUS, SCIE, Embase, AGRICOLA, AGRIS,
PubMed, SCIMAGOIJR).
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11.3.4 Anpooleloelg o SLEBVH EMOTNUOVIKA TEPLOSIKA PE CUOTNUO KPLTWV HETA TN
ekAoyn otn Baduida tou AvanAnpwtr Kabnynti

18. Amanatidis, D., Mylona, I., Dossis, M., Kamenidou, I. (E.), & Mamalis, S. (2024).
Consumers’ social media engagement and online behavior: A structural equation
modelling analysis. Online Journal of Communication and Media Technologies, 14(1),
€202401.

(IF: 2, CiteScore 2021: 2.8, SCOPUS)

19. Gioltzidou, G., Mitka, D., Gioltzidou, F., Chrysafis, T., Mylona, I., & Amanatidis, D.
(2024). Adapting traditional media to the social media culture: A case study of
Greece. Journalism and Media, 5(2), 485-499.

11.4 Anpooievoelg o€ S1EBV) MPAKTIKA CUVESPLWV e cUOTNHA KPLTWV: 35

11.4.1 Anpooteloelg og SLEOVN) MPAKTIKA OUVESPLWV E GUOTNLA KPLTWV TIPLV TNV
EkAoyn otn BaOuida tou Enikoupou KaBnyntn

1. Mylona, I. (2002). The use of the Internet by the academics in UK — A case study.
Proceedings of International Conference on Information Communication
Technologies in Education, Samos: IN.E.A.T, 131-138.

2. Drenoyianni, E. & Mylona, I. (2004). Commenting on the Nature and Attributes of ICT
in Education. Proceedings of International Conference on Education and Information
Systems, Technologies and Applications (EISTA 2004) and the International
Conference on Cybernetics and Information Technologies, Systems and Applications
(CITSA 2004), Orlando, USA: 1IS, 66-71.

3. Mylona, 1. (2004). SMS (Short Message System). A new way of Communication?
Proceedings in New Directions in European Media, Thessaloniki: AUTH, CD.
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Mylona, 1. (2005). SMS in the everyday political marketing in Greece. Proceedings of
the International Conference of Political Marketing, Kastoria: TEl Western
Macedonia, CD.

Papadaki, E. & Mylona, I. (2005). The meta-national space of the new world: Visiting
virtual Societies. Proceedings of IADIS Conference WWW/Internet, Lisbon: IADIS
Press, 26-30.

Mylona, I. & Papadaki, E. (2005). Research through Internet. A new way in the field
of communication research? Proceedings of First European Communication
Conference, Amsterdam: University of Amsterdam, CD.

Panagiotou, N., Mylona, I., & Kenterelidou, K. (2005). Communicating Europe via the
Internet: A critical assessment of European Union web page. Proceedings of First
European Communication Conference. Amsterdam: University of Amsterdam, CD.

Papadaki, E. & Mylona, I. (2006). The Image of the Balkans art in Media. Proceedings
of 9 International Scientific Conference, The Image of the Balkans: Historical
Approaches and Communication Perspectives’. Sofia: Bulgarian Academy of Science,
334-340.

Mylona, I. (2008). E-Advertising: A new challenge for the Greek Market? Proceedings
of IADIS International Conference WWW/Internet, Germany: IADIS Press, 541-543.

10.

Mylona, 1. (2009). Mobile Mass Media: A new challenge for the consumers and the
society. The case of the Greek market. Proceedings of International Conference New
Media and Information: Convergences and Divergences, Athens, CD.
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11. Mylona, 1. (2012). Facebook: A new ‘weapon’ for Greek Politicians? An investigative
study in the Greek political era. Proceedings of Advanced Research in Scientific Areas,
Slovak: EDIS - Publishing Institution, 193-197.

12. Mylona, 1. (2014). Differences between advertising on online and traditional
newspaper in the Greek market. Proceedings of 2" Scientific Conference, SCIECONF,
Slovak: EDIS - Publishing Institution, 184-188.

13. Dossis, M., Amanatidis, D. & Mylona, I. (2015). Mining Twitter Data: Case Studies
with Trending Hashtags. Proceedings of the 4th Advanced Research in Scientific Areas,
Slovak: EDIS - Publishing Institution, 193-197.

14. Mylona, I. & Amanatidis, D. (2018). Globalization, social media and public relations:
A necessary relationship for the future? Proceedings of The Economies of the Balkan
and the Eastern European Countries in the changing World, KnE Social Sciences, 309—
325.

11.4.2 AnpooleUoelg o SOV MPAKTIKA OUVESPILWV HE CUOTNUA KPLTWV UETA TV
EkAoyn otn Baduida tou Enikoupou Kabnyntn
(SCOPUS= 4; SSCI/SCI=1)

15. Amanatidis, D., Dossis, M. & Mylona, I. (2019). A Convolutional Neural Network for
Sentiment Analysis of TripAdvisor reviews. Proceedings of 4th IEEE South-East Europe
Design Automation, Computer Engineering, Computer Networks and Social Media
Conference (SEEDA-CECNSM 2019), Piraeus, Greece. ISBN (print): 978-1-7281-4758.
(SCOPUS)

16. Mamalis, S. Mylona, I., Kamenidou, I.(E). & Pavlidis, S. (2019). Exploring Consumer
Orientation Towards Fast-Food Consumption in Greece. Advances in Cross-Section
Data Methods in Applied Economic Research: 2019 International Conference on
Applied Economics (ICOAE 2019), Springer International Publishing, 43-58. (SCOPUS)
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Kamenidou, I.(E)., Mamalis, S., Chatziaggelou A. Mylona, 1., Pavlidis, S. & Bara, E.Z.
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